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Raymond Gross

DESIGN SOFTWARE

VISUALIZATION SOFTWARE

CREATIVE TOOLS

AI TOOLS

ADDITIONAL

•	 AutoCAD
•	 Revit
•	 Rhino
•	 SketchUp
•	 Vectorworks
 

•	 Enscape
•	 Lumion
•	 Twinmotion
•	 V-ray 

•	 Illustrator
•	 Indesign
•	 Photoshop
 

•	 Adobe Firefly
•	 KREA
•	 Luma
•	 MidJourney

•	 Client Engagement
•	 Code Analysis
•	 Graphic Design
•	 Interdisciplinary Collaboration
•	 Presentation Design
•	 Social Media Management

WORK EXPERIENCE 

ABOUT ME

Architectural Designer

Designer II
Cooper Carry | May 2022 - Present
Charlotte, NC
Produced comprehensive sets for commercial projects, developed concepts 
aligned with client vision, collaborated with subconsultants on structural and 
mechanical integration, conducted code analysis, created commercial guide-
line packages, reviewed submittals, made field reports, and contributed to all 
project phases.

Designer | Graduate Intern
Beau Clowney Architects | June 2021 - January 2022
Charleston, SC
Designed and documented construction progress fro new builds and historic 
renovations, client collaboration, designed custom cabinetry and built-ins.

Graduate Intern
SGA NW | January 2021 - June 2021
Charleston, SC
Documented detailed drawings for commercial, K-12, and multi-family projects, 
conducted on site visits, analyzed building code, ensured design accuracy 
through coordination with general contractors and subcontractors.

Intern
Charleston Design Center | 2018
Charleston, SC
Contributed to the “People Pedal Plan”, a bike-friendly infrastructure initiative, 
directly reporting to the Mayor of Charleston to enhance urban mobility and 
sustainability. 

EDUCATION
Masters in Architecture
Clemson University | May 2022
Clemson, SC

B.A. - Historic Preservation + Community Planning
College of Charleston | May 2019
Charleston , SC

tel (240) 671-6639
e-mail rgross97@gmail.com
LinkedIn: Raymond Gross 
location Charlotte, North Carolina

R
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e Architectural Designer with a diverse background in design, urban planning, 
and architectural visualization, specializing in high-end residential, commercial 
retail, civil, and multi-family projects. With experience in client engagement, 
sales, and social media, I bring a unique perspective to every project. Currently 
exploring AI-driven techniques to enhance visualization and optimize design 
workflows. Dedicated to continuously expanding technical expertise, creativity, 
and collaborative skills to make meaningful contributions to the architecture 
field.
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Sunken Plaza 
Retail Entry

This adaptive reuse project, completed by myself and my mentor at 505 Design 
in early spring of 2023, involved transforming a historic warehouse built in 1929 
in Charlotte’s Design District. Originally an industrial space and later used as an 
event venue, the building holds significant architectural value as a designated 
historic landmark. Our goal was to update the structure for an outdoor gear outfitter 
while preserving its historic character. Working closely with the local landmarks 
commission, we ensured that all modifications respected the building’s legacy and 
integrated well with the surrounding context.

To address the challenge of the entrance being below street level, the design 
featured a “sunken plaza” concept, creating a sculptural entry that appeared 
carved from the ground. This thoughtful design provided both accessibility and a 
distinctive approach to the entrance. The central feature is a custom mahogany 
door that complements the building’s red brick façade while reinforcing the outdoor 
outfitter’s brand identity. Stairs and a ramp were integrated to provide clear access 
for all visitors. Cable wire guardrails were chosen to minimize obstruction and 
maintain visibility of the branding and entrance from the street.

SUNKEN PLAZA 
RETAIL ENTRY1 Street View Before DemoOriginal Drawings from 1929

CHARLOTTE, NORTH CAROLINA (2023)
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The entry was designed to blend with the building’s original character while 
showcasing Patagonia’s brand. A custom blade sign was mounted at the start 
of the ramp for visibility. Inside, a grand platform was created to accommodate 
a floor height change, with steps and a ramp to ensure ADA compliance. 
The result is a thoughtful integration of adaptive reuse, brand identity, and 
accessibility.
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Inside, the original wood flooring was removed to reveal the 
building’s aged concrete, preserving the raw, industrial essence of 
the space. A grand entry was created with a large landing, providing 
a dramatic sense of arrival. Flanking this landing, stairs gently 
wrap on the front and side, creating a dynamic flow, while a ramp 
ensures accessibility on the opposite side. Custom handrails, with 
dark metal posts and light wood accents, echoed the industrial 
aesthetic and added warmth, aligning with the outdoor outfitter’s 
natural, welcoming theme.

SUNKEN PLAZA 
RETAIL ENTRY 6



ICE CREAM SHOP

This project involves the renovation and redesign of a historic building located in 
Houston’s Rice Village, originally constructed as a residential home in 1950. Over 
time, the building had undergone various changes, including a commercial addition 
to the front, which has served as a dance studio and a bar, most recently in 2020. 
Our client, a well-known ice cream company, sought to transform this space into a 
unique retail location while adhering to their brand standards.

72

HOUSTON, TEXAS (IN-PROGRESS)

ICE CREAM SHOP

Design Challenge & Strategy: The project presented several 
challenges due to the building’s complex history and limited 
space. The layout had to be carefully planned to maximize 
functionality and create an efficient flow for both customers 
and staff, while also meeting the client’s specific design 
requirements.
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INFILL W/ 2 HR. MASONRY TO MATCH EXISTING WALL1

SHEET KEYNOTES

INFILL W/ NEW ALUMINUM STOREFRONT2

 1/4" = 1'-0"A3 WEST ELEVATION

 1/4" = 1'-0"C3 SOUTH ELEVATION

 1/4" = 1'-0"A1 ENTRY ALCOVE - ELEVATION A

 1/4" = 1'-0"B1 ENTRY ALCOVE - ELEVATION B

 1/4" = 1'-0"A2 ENTRY ALCOVE - ELEVATION D

 1/4" = 1'-0"B2 ENTRY ALCOVE - ELEVATION C

 1/4" = 1'-0"C1 SOUTH ELEVATION ENTRANCE DETAIL

VERTICAL FENESTRATION CALCULATIONS

TOTAL WALL AREA 3,150.2 sf
TOTAL FENESTRATION AREA    343.3 sf 

343.3sf / 3,150.2sf = .10987 x 100 = 10.90% 

1
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PERMIT - PRICING,
CONSTRUCTION SET

EXTERIOR ELEVATIONS

A301 1/4" = 1'-0"A3 WEST ELEVATION

 1/4" = 1'-0"C3 SOUTH ELEVATION

 1/4" = 1'-0"A1 ENTRY ALCOVE - ELEVATION A

 1/4" = 1'-0"B1 ENTRY ALCOVE - ELEVATION B

 1/4" = 1'-0"A2 ENTRY ALCOVE - ELEVATION D

 1/4" = 1'-0"B2 ENTRY ALCOVE - ELEVATION C

 1/4" = 1'-0"C1 SOUTH ELEVATION ENTRANCE DETAIL

1 PLAN REVIEW RESPONSE 26 AUG 24
5 CONCEALED CONDITIONS 01 NOV 24
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 1/4" = 1'-0"A2 FINISH PLAN - LEVEL 1

1. REFER TO ROOM FINISH SCHEDULE AND INT
REGARDING LOCATION OF FINISHES.

2. ALL WALLS TO BE PAINTED PNT01, U.N.O. ON
3. FINISHES TO BE NEW, U.N.O.
4. ENSURE SURFACES TO RECIEVE FINISHES A

NOT PROCEED WITH WORK UNTIL UNSATISF
5. FLOOR TO BE LEVEL TO 1/8" VARIANCE WITH
6. G.C. TO PROVIDE WATERPROOF MEMBRANE
7. ALL OUTLET AND SWITCH PLATE COVERS TO

AREA | "STAINLESS STEEL" FOR BACK BAR &
TO LIGHT AREA, BOH, PREP

8. REFER TO INTERIOR ELEVATIONS, ENLARGE
DETAILS FOR ADDITIONAL INFORMATION

9. CENTER FRP JOINT COVERS ON WALL, U.N.O
10. G.C. TO PROVIDE WATERPROOFING/FRP ALO

LEAKAGE AND WALL DETERIORATION
11. CAULKING IS REQUIRED AT COUNTERS WHE

COUNTER. CAULKING AT THE BACK OF STAI
AND IN FRONT OF THE STAINLESS IS REQUIR
STAINLESS, CAULKING SPEC: DAP COMMER
CAULKING AT MARBLE/QUARTZ JOINTS/TRAN

1

2 MILLWORK EDGES TO COVER TRANSITION
TILE. EDGE OF QUARRY TILE SHOULD NO

 1/4" = 1'-0"A1 FINISH PLAN - LEVEL 2

EXISTING CONCRETE SLAB TO REMAIN. A
IS TO BE GROUND, REPAIRED, PATCHED, 
PROVIDE A CLEAN, LEVEL, SMOOTH SURF
FINISHES WHERE APPLICABLE. SEE GENE
INFORMATION

1. ENSURE SURFACES ARE CLEAN, TRUE, AND FREE OF IRREGULARITIES. DO NOT PROCEED WITH 
WORK UNTIL UNSATISFACTORY CONDITIONS HAVE BEEN CORRECTED. CRACKING, PATCHING AND/OR 
OUT-OF-TOLERANCE PORTIONS OF EXISTING SLAB MAY NECESSITATE SELF LEVELING MODIFIED 
CONCRETE THIN TOPPING ARDEX V1200 OR EQUAL. FILL TRENCHES WITH ARDEX TRM OR EQUAL. 
PROVIDE FOR ALLOWANCE,TRACKING, AND OWNER/GC/ARCH EVALUATION AS WORK PROGRESSES. 

2. CONCRETE SLAB WORK AND PATCHING TO BE LEVEL, FLUSH TO SURROUNDING SURFACE, 
TROWELED SMOOTH AND READY FOR FUTURE TENANT FLOORING FINISH. GRIND & SEAL OR USE SELF-
LEVELING TOPPING AS SPECIFIED. VARIATIONS IN CONCRETE INFILL, PATCH WORK  AND/OR TOPPING 
SHALL NOT EXCEED ANY CHANGE IN LEVEL IN EXCESS OF 1/4" FOR EVERY 10'-0'. 

3. CONTRACTOR RESPONSIBLE FOR SURVEYING CONDITION OF SLAB. 

4. IN AREAS WHERE NEW TILE IS TO BE INSTALLED, USE ONLY MATERIALS THAT WILL NOT INTERFERE 
WITH THE BOND BETWEEN TILE ADHESIVE MATERIALS AND THE EXISTING CONCRETE FLOOR. 

CONCRETE SLAB REPAIR NOTES
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 1/4" = 1'-0"A2 FINISH PLAN - LEVEL 1

1. REFER TO ROOM FINISH SCHEDULE AND INTERIOR ELEVATIONS FOR ADDITIONAL INFORMATION 
REGARDING LOCATION OF FINISHES.

2. ALL WALLS TO BE PAINTED PNT01, U.N.O. ON FINISH PLAN AND ELEVATIONS.
3. FINISHES TO BE NEW, U.N.O.
4. ENSURE SURFACES TO RECIEVE FINISHES ARE CLEAN, TRUE AND FREE OF IRREGULARITIES. DO 

NOT PROCEED WITH WORK UNTIL UNSATISFACTORY CONDITIONS HAVE BEEN CORRECTED.
5. FLOOR TO BE LEVEL TO 1/8" VARIANCE WITHIN 10'-0"
6. G.C. TO PROVIDE WATERPROOF MEMBRANE AT ALL WET AREAS
7. ALL OUTLET AND SWITCH PLATE COVERS TO BE: "BLACK" IN CUSTOMER AREA NEXT TO DARK 

AREA | "STAINLESS STEEL" FOR BACK BAR & RESTROOMS | "WHITE" FOR CUSTOMER AREA NEXT 
TO LIGHT AREA, BOH, PREP

8. REFER TO INTERIOR ELEVATIONS, ENLARGED EQUIPMENT ELEVATIONS AND CONSTRUCTION 
DETAILS FOR ADDITIONAL INFORMATION

9. CENTER FRP JOINT COVERS ON WALL, U.N.O.
10. G.C. TO PROVIDE WATERPROOFING/FRP ALONG THE PERMITER WALLS OF MOP SINK TO AVOID 

LEAKAGE AND WALL DETERIORATION
11. CAULKING IS REQUIRED AT COUNTERS WHERE THEY MEET THE WALLS, AND BETWEEN EACH 

COUNTER. CAULKING AT THE BACK OF STAINLESS CAN BE CLEAR, AND CAULKING IN BETWEEN 
AND IN FRONT OF THE STAINLESS IS REQUIRED TO BE SILVER COLORED TO MATCH THE 
STAINLESS, CAULKING SPEC: DAP COMMERICAL KITCHEN 100% SILICONE SEALANT. USE CLEAR 
CAULKING AT MARBLE/QUARTZ JOINTS/TRANSITIONS, TYP.

1

2 MILLWORK EDGES TO COVER TRANSITION BETWEEN CONCRETE FLOOR AND QUARRY 
TILE. EDGE OF QUARRY TILE SHOULD NOT BE VISIBLE FROM CUSTOMER AREAS. 

 1/4" = 1'-0"A1 FINISH PLAN - LEVEL 2

EXISTING CONCRETE SLAB TO REMAIN. AS A PART OF THIS SCOPE OF WORK, CONCRETE 
IS TO BE GROUND, REPAIRED, PATCHED, AND TROWELED SMOOTH AS NECESSARY TO 
PROVIDE A CLEAN, LEVEL, SMOOTH SURFACE SUITABLE FOR THE INSTALLATION OF  
FINISHES WHERE APPLICABLE. SEE GENERAL NOTES THIS SHEET FOR ADDITIONAL 
INFORMATION

1. ENSURE SURFACES ARE CLEAN, TRUE, AND FREE OF IRREGULARITIES. DO NOT PROCEED WITH 
WORK UNTIL UNSATISFACTORY CONDITIONS HAVE BEEN CORRECTED. CRACKING, PATCHING AND/OR 
OUT-OF-TOLERANCE PORTIONS OF EXISTING SLAB MAY NECESSITATE SELF LEVELING MODIFIED 
CONCRETE THIN TOPPING ARDEX V1200 OR EQUAL. FILL TRENCHES WITH ARDEX TRM OR EQUAL. 
PROVIDE FOR ALLOWANCE,TRACKING, AND OWNER/GC/ARCH EVALUATION AS WORK PROGRESSES. 

2. CONCRETE SLAB WORK AND PATCHING TO BE LEVEL, FLUSH TO SURROUNDING SURFACE, 
TROWELED SMOOTH AND READY FOR FUTURE TENANT FLOORING FINISH. GRIND & SEAL OR USE SELF-
LEVELING TOPPING AS SPECIFIED. VARIATIONS IN CONCRETE INFILL, PATCH WORK  AND/OR TOPPING 
SHALL NOT EXCEED ANY CHANGE IN LEVEL IN EXCESS OF 1/4" FOR EVERY 10'-0'. 

3. CONTRACTOR RESPONSIBLE FOR SURVEYING CONDITION OF SLAB. 

4. IN AREAS WHERE NEW TILE IS TO BE INSTALLED, USE ONLY MATERIALS THAT WILL NOT INTERFERE 
WITH THE BOND BETWEEN TILE ADHESIVE MATERIALS AND THE EXISTING CONCRETE FLOOR. 

CONCRETE SLAB REPAIR NOTES

5

Collaboration & Problem-Solving: To address these 
challenges, we worked closely with the client, contractors, 
and consultants to find solutions that would meet 
the design standards while respecting the building’s 
constraints. Our team ensured that the final design not 
only adhered to the client’s brand but also enhanced the 
customer experience in a space that had a complex history 
and many technical limitation

Second Floor
First Floor

Sales Area

Entry 
Alcove

Prep Area

Workroom

Storage

Office

Utility

Restroom

Restroom

Patio
Walk-in
Freezer
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2ICE CREAM SHOP

Building Issues & Renovation Solutions: During the 
demolition phase, we uncovered several unexpected issues, 
including three different floor slabs at varying heights and 
multiple ceilings that required lowering to accommodate 
proper HVAC, electrical, and plumbing systems. Additionally, 
the roof of the commercial space was composed of three 
different roof layers, built at different times, which required 
careful evaluation and redesign.

9
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This Commercial Guidelines project was a key initiative in shaping the commercial framework for a 
new community development in Yulee, Florida. During my time at 505 Design, I collaborated closely 
with a colleague to develop a set of guidelines that would serve as a comprehensive design and 
architectural reference for future development in the area.

Planning & Visioning: The process began with brainstorming, using 
keywords and site/context analysis to define the core design principles. 
We focused on creating a cohesive yet flexible approach to guide future 
development. 

Massing varied by Transect: urban areas featured taller, multi-story buildings to 
support a commercial character; suburban areas focused on lower-rise structures 
with open spaces; rural areas emphasized low, spread-out buildings to blend with 
the landscape. 

Material Guidelines: Materials reflected each Transect’s character. Rural areas, like 
Homestead, used residential materials such as board and batten siding, lap siding, 
porches, and decorative trim to create a warm, residential feel. In more urban 
areas, like Town Center, materials like brick, storefronts, and bold details were used 
to create a commercial, urban aesthetic. 

Architectural Style: We introduced a unique style called Flo-Co, a blend of 
historic Florida architecture with Low Country influences. This style was 
designed to reflect the local culture and climate while also allowing for a 
range of expressions across different community types. 3Commercial 

Guidelines

COMMERCIAL GUIDELINES
YULEE, FLORIDA (2022)



Transect Zones & Design Context: The site was divided into three 
Transects, each with distinct architectural requirements—ranging from 
urban commercial spaces to rural community areas. Each Transect 
followed the Flo-Co style, but with variations suited to its character and 
function. 3Commercial 

Guidelines 11



3Commercial 
Guidelines

Building Typologies: Based on the specific needs of the client for each 
Transect, we developed distinct building typologies to ensure that the 
architecture reflected both the function and context of the area. For the 
urban Transect, we conceptualized more structured, mixed-use buildings 
with a commercial focus—catering to cafes, retail, and office spaces. In 
the suburban Transect, we emphasized a blend of residential and small-
scale commercial buildings, incorporating a greater sense of openness 
while still maintaining a cohesive urban edge. Finally, for the rural Transect, 
we created typologies that embraced more organic, low-density layouts, 
accommodating residential homes and small businesses with a looser, 
more relaxed approach. Each typology was designed to seamlessly fit 
within the overall Flo-Co aesthetic, while responding to the specific needs 
and character of its community type. 

12



3Commercial 
Guidelines

Final Guidelines: The document concluded with clear dos and don’ts, 
ensuring that all future designs would honor the Flo-Co style and maintain 
the integrity of the community’s intended feel.
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This concept design project was developed for a client aiming to create a farm-
oriented community that integrates agrarian principles with modern living. I lead 
the design concepts for this project and worked closely with a team to craft a vision 
that would establish the identity of the community and set the stage for future 
development. 

Monument Installations & Signage 
The monument signage was designed to advertise the community along the main 
road leading to and from the site. We explored three design concepts, with the first 
being a silo—playing on the agrarian theme. The silo was deconstructed for a modern 
twist and designed to glow from within at night, creating a striking visual identity for 
the community as it was approached.4Design 

Concepts

NEWFIELD CONCEPTS
PALM CITY, FLORIDA (2022)
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Welcome Center 
As one of the first structures encountered when entering the community, the Welcome Center serves a dual 
purpose. The first level functions as a sales and design office, allowing prospective residents to purchase and 
design their homes. The space is also envisioned to include a coffee shop. The upper level will eventually be 
converted into condos after the community’s residential phase is complete. The design incorporates brick, 
traditional windows, storefronts, and doors to evoke a classic Main Street aesthetic while ensuring a welcoming, 
community-focused feel.4Design 

Concepts 15



Brewery 
Located across from the Welcome Center, the Brewery was one of the 
more complex designs, given its proximity to the community farm and the 
recreation area that includes a kayak launch. The design blends agrarian, 
coastal Low Country, and traditional Main Street styles, carefully responding 
to the site’s context. The Brewery emphasizes outdoor spaces with a large 
rear porch, balcony seating, and patio areas, all oriented toward the kayak 
launch, ensuring an inviting atmosphere for socializing and enjoying the 
natural surroundings.

4Design 
Concepts 16



5Village Creation

Village Creation

This Florida-based development project includes a commercial retail area, multiple multi-
family complexes, and an entertainment zone centered around a lake with its own beach and 
amphitheater. Working closely with the client and urban planning team, I helped design and 
model all buildings based on the urban planning footprints and the client’s vision. Utilizing 
Twinmotion for rendering and extensive Photoshop editing, I created high-quality visuals to 
effectively communicate the project’s potential to investors and support the sales process.

17



6Other Works

VISUALIZATION 

This concept design and render was created for an undisclosed client who 
wanted a unique installation celebrating athletics. Drawing inspiration from the 
banners often seen in stadiums honoring great players or championship teams, 
I designed the installation with a banner-style concept. We used a metal mesh 
material to maintain transparency throughout the space while printing a graphic 
celebrating a basketball team. This design allowed for a dynamic visual impact 
while blending seamlessly into the environment.

18



VISUALIZATION 

This render showcases updates to Sayebrook Town Center, a project that began in 2006 and 
has evolved over time. I led the redesign of key areas, including the main street buildings, 
lakefront building, the structure across from the lake, and the multifamily units at the rear. 
 
While much of the project has already been built, we kept the render in a sketch style to 
maintain a conceptual feel, reflecting the updated vision while preserving the loose, fluid 
nature of the design. This visualization provides the client with a refreshed perspective on the 
town center’s growth and future development. 6Other Works

19



VISUALIZATION 

6Other Works

This industrial development in Georgia blends southern architectural influences with a raw 
industrial vibe. Collaborating with the client and design team, I contributed to the building 
designs, ensuring they reflected the region’s cultural essence while meeting the functional 
needs of the industrial space. The project combines modern industrial aesthetics with 
traditional southern elements, creating a unique and cohesive environment.

20



Raymond Gross
(240) 671-6639
rgross97@gmail.com
Charlotte, North Carolina


